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"Brogress, mény Veltlale
people ha}ve the =+
opportunity to choose |
their own profession,
which, for some of
‘ them, means chasing
the dream of working
for a company and
aving the work of the
fields.

And |t is one of these
o’@hg people who,
h‘a\/mg very clear ideas,
decides to bet on o
himself and take the

Iégp!




We are in Filottrano, in the
Marche hinterland, where soft
green hills meet freshly plowed
and sown fields. Here the farming
tradition is strong and is the
means of making a living par
excellence.

Hens and geese scratch around in
the farmyard, while Olimpio turns
his proud gaze beyond those hills.
Ever since he was a child, he has
pbeen certain that he would not be
a farmer, but a "master”-this is
what granny Maria used to say
when she talked about the boy
with maths in his blood, a factory
in his head, gold in his hands and
a secret wish: to be an
entrepreneur.

As money is tight for the family
and there is need for help in the
fields, Olimpio has to stop school
after the Fifth grade, but he is
certain that if he could have
continued, he would have become
an engineer, the kind who goes to
work for Ferrari and hits the big
time.

So at the age of 20, right after the
military service, he buys his first
Vespa and every day drives 50
kilometers to work in
Castelfidardo, a thriving industrial
hub at that time and world
famous for the manufacture of
accordions.

Olimpio Zitti, who, after leaving
school immediately learns the
craft of electroplating, continues
his path in a company he will
acquire within only three years.
That is how, in 1963,
Elettrogalvanica is born, an
artisan business with four workers

and involved in the polishing and
chrome-plating of accordion
accessories.

In 1969, with the entry of Fausto
Fioretti, Olimpio's cousin, the
company expands its production
area and opens up to the world of
printed circuit boards initially
always aimed at the musical
instrument sector.

It’'s the economic boom period,
industry is thriving, wages are
rising, people can afford to spend
more on cutting-edge consumer
goods, and in exactly five months
Man would land on the moon.

In this favorable contest, on
February 20th 1969 Silga S.a.s., a
company engaged in
electroplating and printed circuit
board manufacturing, sees the
light and immediately
distinguishes itself for being
innovative and booming.

If
you can
think of it

you can
do it

Olimpio Zitti



There is a need for a technical
mind that supports product
development and production, and
Olimpio knows far too well who
he can turn to; one of the people
he values most in his life and
whom he knows he can trust
completely: his brother Adolfo.

Adolfo, 5 years younger, has
always been a quiet boy, a hard
worker, a person who loves doing
things right and has a very keen
technical and practical eye.

Like his brother he is forced to
leave the studies after elementary
school and he feels a strong
desire to free himself from
agriculture, so much so that he
starts working as a bricklayer before
becoming a partner with Silga.

We are in the 70s and the Zitti
brothers are at the helm of a
company which continues to
grow, which rides the market and
becomes a supplier of
multinational companies such as
ltaltel (plating), Alcatel (circuits),
Philips (circuits), until they get to
accompany the projects of
companies engaged in global
markets, launching the Silga
brand on an international scale
with long-term partnerships,
enhancing the role of a simple

Adolfo Zitti

subcontractor to a fundamental
link in the production chain,
thanks to the added value of
technical production know-how
impressed by Silga on the final
products of its customers.

The demand for ever higher
productions, in ever shorter times
and which meet with strict
technical specifications, gives them
the push towards the future!
Olimpio and Adolfo know that to
be competitive they need to
make the leap and go from being
artisans to industrialists.

From Silga S.A.S. to S.P.A.:
dreams are not desires...but
solid realities

It is September 12th 1974 when
Silga is transformed into an
S.p-A. by paying in a capital of
340,000,000 Liras.

While Olimpio studies the financial
and organizational strategy,
Adolfo heads a technical team
and, with them, he designs and
builds the first plant for galvanic
processing. This radically changes
the way of production and there
is a shift from manual processing,
in which frames were extracted
from the tanks with bare hands, to
an automated one through plants
equipped with overhead cranes
and in which all actions are carried
out mechanically.

Thus, from the initial 4 employees
we have reached the current 250
and 9 production sites have been
built, moreover, from that first
plant, 30 others have come, each
designed and built for the galvanic
treatments and production of the
circuits that the market and
customers demand.



Strengths

Over the years, thanks to continuous
investments, the intuition of the two
partners as well as research, the company
has been able to expand its customer
base and areas of application.

The galvanic division works for leather
goods, furniture and automotive
companies, while the circuits division
specializes in telephony, household
appliances, automotive, lighting
engineering, home automation, industrial
and power electronics.

Having two production poles within a
single company has made it possible to
stem and overcome crises, which have
affected both markets worldwide, allowing
us to be efficient and effective thanks to
the sharing of equipment, purification and
internal processing.

The versatility in the areas of application

and in the different types of processing
has made Silga S.p.A. the largest galvanic
processing company of its kind in Italy.

Silga and the land

Since the very beginning, Silga has proved
to be strategic and of great importance for
our region which was basically made up of
industrial districts in which small and
medium-sized companies were forced to
go abroad or to Northern Italy to
commission specific galvanic processes,
which meant higher costs and times and a
lower possibility of being competitive on
the market. When Silga developed
iInnovative processes (e.g. zinc nickel) the
neighboring companies benefited from it
by enhancing their production and
growing in terms of turnover

and product quality.

Adamo Zitti



The will not to give up
the pride of not giving in

Olimpio and Adolfo have given their body
and soul to a company that has seen the

world change, evolve, globalize and be hit
by economic crises, pandemics and wars.

Olimpio and Adolfo never backed down

when it was necessary to keep going, \n;
investing and working hard, despite
difficulties, lower turnovers and higher

costs.

Olimpio and Adolfo are the pillars of a

reality that continues its mission, thanks to
the foresight of two families that have
remained united, thanks to the will and
skills of their children, Monica, Debora, Eva
and Adamo, who all started working in the
company when they were young. Today,
under Monica and Adamo's leadership,
they are all proud to carry on such an
important legacy for the area they live in,
the people who work there every day and
the customers who have counted on the
seriousness of this reality for years.

The future of Silga

RESEARCH, INNOVATION AND
ENHANCEMENT OF INTERNAL
SKILLS

The strength of any company is to
be in the present time but having
already clear its future.

The future of Silga are Monica and
Adamo: the former is the head of
the administrative and financial
area and the latter is the head of
the technical and sales and
marketing area, two different souls,
two visions that complement each
other and that are leading the
company into its New Era.

Monica Zitti



The people

Silga's journey, which began over
50 years ago, has led it to
pbecome a solid, resilient, reliable
and innovative reality. These
results have been made possible
by the total dedication of the
founders first, then of their
children and also the constant
contribution of the people who
have worked and still work here
today.

For this reason, at the basis of
Silga's growth project there are
precisely the people; for these
same people we want to:

create value through training and
sharing of skills;

encourage professional growth
according to everyone's
inclinations;

maintain a serene and
comfortable working
environment, so that the
employees can put to good use
their potential and express their
needs.

The customers

Another goal Silga is achieving is
to expand its market positioning,
developing relationships with
brands and multinational
companies without
intermediaries, in order to build
directly with the end customer
the project they need, based on
their specific technical needs,
timelines and creating unigue and
customized products.

Research&Development

Silga is making major investments
in the areas of new technologies
and electronics, forming in-house
teams dedicated to the
development of innovative
projects in order to provide
customers with high quality,
durability, safety and
sustainability solutions thanks to
the biological purification plant
built in 2019.

Finally, Silga boasts the presence
of in-house laboratories
dedicated to research and
constant testing of each product.

Short supply chain

Silga is implementing investments
dedicated to completing of the
short supply chain in order to
integrate the entire production
process within its factories.
Shortening the supply chain
makes it possible to:

- increase competitiveness;
- make product traceability

immediate;

- have maximum confidentiality

for the customer;

- increase the speed of production;
- ensure higher product quality.



Silga in just a few adjectives:
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Via C. Marx 54 - 1-60022
Castelfidardo AN
silga@silga.com

silga@pec.silga.com
+39 071723971

silga.com
silgagalvanica.com
silgaelectronics.com



